
The colorful patterns under the letters of the word “Expertise” are international code 
flags. This year’s annual report looks at MOL’s specialist knowledge and technolo-
gies—its expertise—in its marine transport business and how it is leveraging this 
expertise to surmount constant change in the business environment. This expertise, 
the pride of MOL, is expressed by the international code flags, which are used uni-
versally across the world by vessels to communicate with one another.

MOL Group Corporate Principles

1 2 3
As a multi-modal transport group, we 
will actively seize opportunities that 
contribute to global economic growth 
and development by meeting and 
responding to our customers’ needs 
and to this new era.

We will promote and protect our 
 environment by maintaining strict, safe 
operation and navigation standards.

We will strive to maximize corporate 
value by always being creative, 
continually pursuing higher operating 
efficiency and promoting an open and 
visible management style that is 
guided by the highest ethical and 
social standards.

Ahead with 

expertise
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Forward-Looking Statements
This annual report contains forward-looking statements concerning MOL’s future plans, strategies and performance. These statements represent assumptions and beliefs based 

on information currently available and are not historical facts. Furthermore, forward-looking statements are subject to a number of risks and uncertainties that include, but are not 

limited to, economic conditions, worldwide competition in the shipping industry, customer demand, foreign currency exchange rates, price of bunker, tax laws and other regulations. 

MOL therefore cautions readers that actual results may differ materially from these predictions. 

Seek Out Growth Markets 1

Car Carriers—
Cross Trade
page 22

 

Seek Out Growth Markets 2

Cai Mep Project 

page 24
 

Seek Out Growth Markets 3

Transporting LNG 
to China
page 26

Enhancing Safe Operations
A Core Competence and  
a Key to Growth in the 
 Marine Transport Industry
page 28

page 02 Market Data

page 04 Market Position in the Industry

page 06 Financial Highlights

page 07 Key Indicators

page 10 To Our Shareholders

page 11 Interview With the President
Fiscal 2010, the year ended March 31, 2011, was the first year of our “GEAR UP! 
MOL” midterm management plan. MOL made a solid start as a whole, overcoming the 
challenges posed by the yen’s appreciation and higher bunker prices. However, 
divisional results were mixed. In this interview, president Koichi Muto looks back over 
fiscal 2010 and talks about MOL’s growth strategy going forward.

page 22 Special Feature
This section discusses how MOL intends to grow. You will see case examples of 
accelerating business development in growing markets and enhancing safe operation, 
two strategies in our midterm management plan as the driving force for our growth.

page 32 MOL at a Glance

page 34 MOL’s Main Routes

page 36 Overview of Operations

page 53  Key Systems Underpinning MOL
 54 Board of Directors, Corporate Auditors and Executive Officers
 56 Corporate Governance
 59 Message From an External Auditor
 61 Corporate Social Responsibility (CSR)

page 65 Financial Section
page 102 The MOL Group

page 104 Worldwide Offices

page 105 Shareholder Information

01Annual Report 2011




