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Forward-Looking Statements
This annual report contains forward-looking statements concerning MOL’s future plans, strategies and performance. These statements represent assumptions and beliefs based on informa-
tion currently available and are not historical facts. Furthermore, forward-looking statements are subject to a number of risks and uncertainties that include, but are not limited to, economic 
conditions, worldwide competition in the shipping industry, customer demand, foreign currency exchange rates, price of bunker, tax laws and other regulations. MOL therefore cautions 
readers that actual results may differ materially from these predictions. 

MOL Group Corporate Principles
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As a multi-modal transport group, 

we will actively seize opportunities 

that contribute to global economic 

growth and development by meet-

ing and responding to our custom-

ers’ needs and to this new era.

We will strive to maximize corporate 

value by always being creative, continu-

ally pursuing higher operating efficiency 

and promoting an open and visible 

management style that is guided by the 

highest ethical and social standards.

We will promote and protect 

our environment by maintain-

ing strict, safe operation and 

navigation standards.
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