
MOL Group Corporate Principles

MOL’s Communication Tools

1
As a multi-modal transport group, we 
will actively seize opportunities that 
contribute to global economic growth 
and development by meeting and 
responding to our customers’ needs 
and to this new era.

3
We will promote and protect our envi-
ronment by maintaining strict, safe 
operation and navigation standards.

2
We will strive to maximize corporate 
value by always being creative, con-
tinually pursuing higher operating 
efficiency and promoting an open and 
visible management style that is 
guided by the highest ethical and 
social standards.

http://www.mol.co.jp/ir-e/index.html

MOL’s IR Website

*The latest versions of all reports can be found on our website. → http://www.mol.co.jp/menu-e.html

Forward-Looking Statements
This annual report contains forward-looking statements concerning MOL’s future plans, strategies and performance. These statements represent assumptions and beliefs 
based on information currently available and are not historical facts. Furthermore, forward-looking statements are subject to a number of risks and uncertainties that include, 
but are not limited to, economic conditions, worldwide competition in the shipping industry, customer demand, foreign currency exchange rates, price of bunker, tax laws and 
other regulations. MOL therefore cautions readers that actual results may differ materially from these predictions.

Annual Report*

A detailed explanation of 
investor relations 
information such as a 
message from top 
management, management 
strategy, business 
environment, operating 
results and financial data. 
Primarily for shareholders 
and other investors.

Environmental and 
Social Report*

This report introduces the 
company’s approach to 
corporate social responsibility 
(CSR) and the environment, 
and our latest initiatives, to all 
stakeholders. The report uses 
illustrations, tables and graphs 
and reflects the voices of our 
forefront staff where possible.

MOL Investor Guidebook*

Easy-to-understand analysis 
using tables, charts and 
graphs of the MOL Group’s 
management plans, key 
financial indicators, business 
activities, market position 
and operating environment 
in each business. Primarily 
for shareholders and other 
investors.

Market Information*

This report uses graphs and 
tables to introduce the latest 
marine transport-related 
information, such as freight 
rates for dry bulkers and 
tankers, and containership 
trade volume. Primarily for 
shareholders and other 
investors.

Corporate Profile

Easy-to-understand 
discussion of the company’s 
business activities. Mainly 
for customers, business 
partners, local communities, 
and job-hunting university 
students and professionals, 
as well as the general public.

MOL produces the following publications as a means of promoting communication with stakeholders:
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